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ÁThe Internet has revolutionized the way information is created, 
disseminated and consumed 

ÅEmergence of huge amount of end-user 
generated data, especially in social networks  

ÅGreater connectivity leads to huge 
amount of live info 

ÅInternet has also rapidly gone mobile, 
permitting access from anywhere  



Public 
Personal -- Friends 



ÅSocial Network platforms 
ïThree major platforms: Private, Professional, Public 

ÅMedia Sharing platforms 
ïYouTube, Instagram, Flickr, .. , Periscope, Vine 

ÅSocial Messaging Platforms 
ïWhatsApp, LINE, Wechat, SnapChatΣ Χ 



ÅSnapchat: founded in 2011; Sharing 10-sec video moments 

that erases itself after certain period; 
 70% of users <24 yrs old (~100M active users); 

 user base will be bigger than Twitter soon 

 

ÅTemporal Real Time Messages: 
people decide how long others 
view their photos/videos 

Share live 
videos 

ÅShare live stories with friends  

Åά5ƛǎŎƻǾŜǊέ ƴŜǿǎ ŦǊƻƳ ǘƻǇ 
sources,  eg CNN. 

Creating a 
story for 
friends 

Consume 
content by 

brands -- news 

ωVine: 6-sec loop-videos 



ÅSimilar to SnapChat in supporting live broadcast from mobile 
phones 

ÅUsers can broadcast and watch any other live broadcasts 

ÅWhy it is hot?? 
ïSupport mobile-based broadcast 

ïTrack events live 

ï Interactive 

ï Integrate with Twitter Social 
Network 




